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EVENT TELEVISION

Steeped in a diverse and vibrant history and culture, 
the oil-rich nations of the Gulf are moving toward the 
bright lights of the global stage. Gulf Rising, a two-part 
PBS series, tells the story in vivid detail.

NATIONAL SPONSORSHIP OPPORTUNITIES

Gulf Rising is projected to reach 65 million 
people in 40 million U.S. TV households – 
far more than any other broadcast network 
or cable channel.

Join us in presenting 
this unprecedented documentary 
airing on PBS in 2010

CHANNEL PRODUCTIONS
and WETA          

present       
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The six Arab states of the Persian Gulf, with a population 
of over 40 million, have quickly emerged as a formidable 
economic region. GULF RISING tells the story of how the 
oil-rich Arab nations in the Persian Gulf, steeped in a rich 
and vibrant history and culture, are moving toward the 
bright lights of the global stage. The Persian Gulf is home 
to some of the fastest growing economies in the world, 
thanks in part to the boom in oil and natural gas revenues.  
However, how the nations' public and private sector leaders 
are positioning the Persian Gulf for long-term growth - 
beyond the life expectancy of their petroleum reserves - 
is seldom explored.
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The Persian Gulf, also known as the Arabian Gulf, is 
a 600-mile-long body of water and separates Iran from 
the Arabian Peninsula. It is one of the most strategic 
waterways in the world because of its importance to 
world oil transportation. At its narrowest point, the 
Strait of Hormuz, the Gulf narrows to only 34 miles 
wide. The region is responsible for more than 1/2 
of the world's oil supply.
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THE NATIONS
History &
Information
• Saudi Arabia

• United Arab Emirates

• Kuwait

Saudi Arabia
• Saudi Arabia occupies most of the Arabian Peninsula and is the largest 

country in area in the Middle East—but 95 percent of the land is desert.
• Below the arid landscape, oil has made this desert kingdom one of the 

wealthiest nations in the world.
• The oil-enriched economy has brought some 5.6 million resident 

foreigners—mostly from Arab states or South Asia.

United Arab Emirates
• Seven sheikhdoms on the Arabian Peninsula combined to form a federation 

after Britain pulled out of this barren coastal region in 1971.
• Oil, discovered in 1958, is the major income earner. Oil wealth brought 

foreign workers, who now make up about three-quarters of the population.
• A favorite destination for tourists, the country has a liberal attitude toward 

other cultures and beliefs.

Kuwait
• A small, oil-rich country on the Persian Gulf.
• Kuwaiti Arabs make up a third of the population, with other Arabs 

(Egyptians, Palestinians) 22 percent, and non-Arabs (mostly South Asians) 
38 percent.

• Founded in the 18th century, the ruling al-Sabah dynasty was in place in 
1899 when Kuwait came under British protection. Full independence was 
achieved in 1961.

• Iraq invaded Kuwait in 1990, but a U.S.-led coalition routed Iraqi forces.
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Qatar
• Qatar occupies a peninsula that extends into the Persian Gulf.
• Qatar has exported oil since 1949, and as reserves decline, the nation has 

turned to its natural gas. The North Field (half the size of the entire country) 
is the largest single reservoir of natural gas in the world.

• The current emir has instituted political reforms, including allowing women 
to vote and hold office.

Bahrain
• Bahrain consists of 33 islands in the Persian Gulf (Arabian Gulf).
• The islands are mostly desert, and most of the population lives in or near 

Manama, the capital.
• Since the 1930s the oil industry has replaced pearl diving, and Bahrain has 

become a financial and communications hub. It is connected to Saudi 
Arabia by the 26-kilometer (16 mile) King Fahd Causeway.

Oman
• At the mouth of the Persian Gulf and in the path of trade routes to East 

Africa and the Orient, Oman built a commercial empire centuries ago.
• In 1970 British-educated Qaboos bin Said deposed his father and, as sultan, 

began modernizing. Oman allows the United States to use port and air base 
facilities.

• Oil, exported since 1967, has financed roads, schools, and hospitals.
• The majority of Omanis still farm or fish, and protection of fisheries and 

coastal zones is promoted.

THE NATIONS
History &
Information
• Qatar

• Bahrain

• Oman
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PBS is a media enterprise that serves 356 public noncommercial television 
stations and reaches nearly 73 million people each week through on-air and 
online content. Bringing diverse viewpoints to television and the Internet, 
PBS provides high-quality documentary and dramatic entertainment, and 
consistently dominates the most prestigious award competitions. PBS is a 
leading provider of digital learning content for pre-K-12 educators, and offers 
a broad array of other educational services. PBS.org is one of the leading 
dot-org Web sites on the Internet.

WETA Washington, D.C. is the third-largest producing station for public 
television. WETA's other productions and co-productions include The NewsHour 
with Jim Lehrer, Washington Week with Gwen Ifill and National Journal, America 
at a Crossroads, Avoiding Armageddon, American Valor, The Kennedy Center's 
Mark Twain Prize, In Performance at the White House, and documentaries by 
filmmaker Ken Burns, including The Civil War, THE WAR and coming in 2009 
The National Parks: America's Best Idea. More information on WETA and its 
programs and services is available at www.weta.org.

CHANNEL PRODUCTION FILMS is a new independent production company, 
founded by the Emmy®-award-winning team that built NYC TV in New York, 
leading it to a record 116 Emmy® nominations and 33 Emmy® awards in five 
years. The company is centered on the documentary film and television space 
and focuses on significant historical and contemporary events, people, and 
stories, which have far-reaching, global repercussions. More information 
is available at www.channelproductionfilms.com.

ABOUT
The Program Team
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ABOUT
The PBS Audience

With more than 65 million people in 40 million households watching public television either on-air or online during 
an average week, the average PBS viewer is anything but average. Educated, affluent, and influential, they rarely 
sit still – except to watch PBS, of course.

Trust. PBS is #1 in public trust.
• For the fifth consecutive year, a Roper Public Affairs & Media poll shows Americans consider PBS the nation's 

most trusted institution among nationally known organizations.
• PBS remains the network with the most trusted news and public affairs programs, with 41% trusting its programs 

a great deal. CNN came in at 28%, followed by Fox News 25%.

PBS Viewers of History/Biography programs

Educated
• 30% are college graduates (+19% above the U.S. adult average).
• 10% hold post-graduate degrees (+29%).
• 36% more likely to agree with the following value statement “I like to learn about art, culture, and history.”
• More than a third consider themselves "intellectuals." (+21%)
• 47% consider "curiosity and wanting to explore and learn new things" as very important (+20%).

Affluent
• 71% buy on quality, not price.
• 46% more likely to own a home valued at $750,000 or more.
• 39% more likely to own a vacation/weekend home.
• 22% more likely to have spent $5,000+ on domestic vacations.

Influential
• 73% more likely to be a member of a Business Club.
• 68% more likely to have participated in environmental groups/causes.
• 57% voted in Federal, State or Local elections (+18%).

Sources:
Nielsen Media Research. Public television full day weekly cume, averages from October 2007-May 2008.

GfK Roper Public Affairs & Media, 2008.
2007 Doublebase Mediamark Research Inc. Base: Adults 18+
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ABOUT
The Sponsorship

As a national sponsor of PBS, you receive much more than on-air visibility

Your integrated package includes:

Category exclusivity: National sponsorship is limited to four or fewer non-competing sponsors.

On-air visibility: National exposure for your 15- or 30-second on-air spot.
Our primary goal for Gulf Rising is to achieve a high percentage of carriage and market coverage in the U.S. television house-
holds on public television stations. It will also be our mission to provide the most up-to-date and relevant information 
to as many system constituencies as possible in order for the stations to be successful in their development, promotion and 
community engagement efforts. These include programmers, general managers, communications directors, on-air creative 
service producers and traffic coordinators, among others. Extended on-air visibility is assured through repeat broadcasts.

Online exposure: Online exposure: Your linked logo, plus skyscraper and banner ads, as well as spots on all streaming video 
players and on social media hubs including Facebook, YouTube, Newsgator and Gigya. PBS.org is the home of comprehensive 
companion Web sites for more than 1,300 PBS television programs and specials, as well as original Web content and real-time 
learning adventures. With more than 175,000 pages of content to explore, visitors to pbs.org can delve further into the subjects 
they most enjoy—from news to history and the arts to science and technology.

Home entertainment: Credit on product and packaging of series DVDs.

Educational outreach: Visibility through printed and online materials distributed to schools and community organizations. PBS 
offers extensive multimedia resources for educators and is among the most trusted resources used in classrooms today.

Screening Events in US and London: A series of strategic VIP events will provide an opportunity to share the rich content of the 
film with high-profile influentials, including dignitaries, policy makers, political analysts and opinion leaders in the United States 
and Europe. For example:

• Washington, D.C.: A series of exclusive screenings at the various embassies.
• New York City: Receptions at the consulates followed by gala screening at The Ziegfeld Theatre of New York.
• London: Reception at embassies followed by gala screening at Odeon Leicester Square of London.
• Similar activities could be arranged in Boston and Los Angeles.

Screening Events in Gulf Region: With a local media partner, plans can be created for gala screening events in the Gulf Region countries.

Promotion: The major national advertising campaign will reach constituencies with national radio, print and online buys in 7-10 
select markets, heavy in New York City and Washington, D.C., with an additional focus on Boston and Los Angeles. Major 
newspapers such as The New York Times, The Washington Post and The Boston Globe will feature significant ads, and will be 
courted for earned media. Each station guide in the country for public broadcasting — reaching more than 4 million homes — 
will have the opportunity to share information about this program with their public broadcasting viewers.

For more information contact:

Channel Productions
78 5th Avenue, 4th Floor

New York, NY 10012
t: 917.744.4433
f: 917.841.7425

channelproductionfilms.com
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